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Desktop vs. mobile tourists’ needs

Different needs?

From home (or office)

On the move

Global companies vs. destinations
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s Desktop vs. mobile tourists’ needs
Different needs?

Let’'s see whether tourist needs

are expressed and addressed

via a desktop computer

or through a mobile device, i.e. on-

the-move.
we’ll see that mobile tourists have

different needs.
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| Desktop vs. mobile tourists’ needs
From home

Before leaving
On a desktop computer
. Information search
. Fore=seeing
. Customization
. Information comparison
. Purchase of products
. Purchase of personal services

O 00~ WNPF
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Desktop vs. mobile tourists’ needs

N

7

/
on tourist destinations
on tours or routes

on accommodation

on airlines

on railways

on car rental

on packaged tours
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ko Desktop vs. mobile tourists’ needs
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N pictures
N videos
N presentatlor)s

N virtual reality
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s Desktop vs. mobile tourists’ needs
Customization

v’ Customization

> segmentgtion

> down to the single tourist

» privacy is gradually
disappearing!
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. Desktop vs. mobile tourists’ needs
| Information comparison

v Information comparison

> User Genérated Content (UGC)
> Photo sharing

» Video sharing )

» Are they reliable?

flickr Yu{D

Broadcast Yourself™

10.01 .:. UniBg 44111 .:. IT for Tourism Managers .:. Roberto Peretta



=! Desktop vs. mobile tourists’ needs

v

/
» from proyiders
» through Online Travel Agents (OTA)
» from specialized pub)ishers
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L' Desktop vs. mobile tourists’ needs

v

> local guides
» guided tours

> local courses (cuisinﬁ?,
arts & crafts etc.)
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' Desktop vs. mobile tourists’ needs
On the move

Now, let's take Iinto consideration
which tourist needs are expressed
by on-the-move users.
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' Desktop vs. mobile tourists’ needs
o While travelling

While travelling
Through '@ mobile device 9

Lc})EaI |nf rmation “,-:
AGIVIc_:i <,

GI@@ Posl ioning

. Ifformation on public transport

. Redssuriance

Communlcatlon
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il Desktop vs. mobile tourists’ needs
On the move

v’ Localfinformation ‘1!
g ;

» “What can | do?”

- 5

> “Wlli that venue still be
Onen')” e
> “What |s;1 this building?”

(L
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=! Desktop vs. mobile tourists’ needs

Advice

v Advice |

> “Any. ngd place to have a
meaq’P”

> “Any free toilets in the area?”

> “Any affordable activities?”

= l';J
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' Desktop vs. mobile tourists’ needs

GPS Positioning

v GPS (® ‘1!
Posmomng =
> “Wne{%@m 12"

» “Which ‘way to the main square?”
> “Which Way to my hotel?”

Il |[" :-]';

E NAVTEQ®
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s Desktop vs. mobile tourists’ needs
Public transport

v Inforfhation A |
on publlc transport )

b F"'q“

> ‘wmch ‘bus shall I take? And
where from?”

> “Shall’l purchase tickets in
advance?”

> “It's late... Will the bus still be
running?”
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s Desktop vs. mobile tourists’ needs
Reassurance

v' Reas$Urance A |
b il ‘.-
» “Is it going to rain?”

r—“¢|

> "WI" 1 find a parking place for my
car? Where? And how much will
th@y (;harge me?”

> “Is this'a dangerous area?”
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=! Desktop vs. mobile tourists’ needs
= Communication

S, )
‘.:

> ‘I nqu%to make a phone calll”

> “1 ﬂéed 10 send a short
messaqe'”

'l (wish I could visit that
wébpage

v’ Commfiunication

vodafone
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s Desktop vs. mobile tourists’ needs

Global companies vs. destinations

Ok...

Now, let’s see which of these
tourist needs are satisfied
by global companies

and then

which of them are satisfied
by local destinations.
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s Desktop vs. mobile tourists’ needs
Global companies

What global companies provide
a) Information comparison

b) Purchase of products

c) Positioning ¢

d) Communication &

D Expedia naviEe @)

vodafone
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s Desktop vs. mobile tourists’ needs
Destinations

What tourist destinations provide
a) Information search

L]

b) Local information g3

L

c) Advice
: A,
d) Information on public transport

"-1-

e) Reassurance e
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(5! Desktop vs. mobile tourists’ needs

Most of the information for
mobile tourists

can be provided only by
tourist destinations.

In other words,
they ( ) depend on
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